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Kapital is LUT’s Lahti campus guild for Industrial
Engineering and Management students. Easily
recognizable by our dark blue overalls
decorated with light blue details. The overalls
are a tradition of Teekkari culture and the
detailing is Kapital’s addition to the culture, as
fresher earn their stripes when they become
Teekkari. 

Although newly established in 2023, Kapital
hopes to bring and further develop the student
culture in Lahti. Kapital also works closely with
the student union, LTKY, to advocate for IEM
students throughout their studies.

These goals and objectives must be adequately
represented throughout the brand and all
communications.

Brand Values



This should be utilized in any formal communications when
Kapital is first introducing themselves. The full name helps
companies and other organizations identify Kapital as an IEM
student guild.

Industrial Engineering and Management Guild Kapital

This should be utilized in official documentation only (ex.
contracts, association papers). This should not be used in
communications targeted solely at students.

Kapital ry

This should be utilized in informal communications, more
specifically, communications targeted at students.

Kapital

Name Usage



Our logo serves as the main icon representing Kapital ry on
all platforms. It embodies the essence of Industrial
Engineering and Management (IEM) studies while
incorporating distinctive elements significant to our identity.

The logo contains a partial gear, a key feature in the
majority of guild logos within LUT University. Inside the gear
are circular arrows, illustrating the dynamic flow inherent to
IEM in today's world. These arrows symbolize the
integration of processes, resources, and information across a
company. Finally, the text identifies Kapital as the
designated guild for IEM students at LUT’s Lahti campus.

Primary Logotype

Logo



The white version of the logo
should be utilized on dark
colored backgrounds to give a
higher contrast. 

The black version of the logo
should be utilized on light
colored backgrounds to give a
higher contrast.

The horizontal logo should be
utilized to maximize appropriate
spacing or when the icon version
of the logo has already been
utilized elsewhere. For example,
on Facebook this logo should be
utilized as the cover photo
because of the required
dimensions.

Logo Usage

The logo should always have significant contrast with the background and never be covered by another image or text. All logo usage should be appropriate
and in alignment with Kapital’s goals and objectives. If the logo is utilized in some context where Kapital’s goals or principles are misrepresented this could
introduce bad public relations for the guild, therefore, it is crucial to evaluate whether or not Kapital wants to be associated with a specific event, guild,
company, etc.



The logo should always remain the same
no matter where it is utilized. The logo
should never be flattened, stretched,
colored or improperly cropped. 

Any changes to the logo should be
approved by the current board and
should be reflected across all platforms
utilizing the logo.

Improper
Logo Usage



Official announcements and events
should strictly abide by the color
palette. For example, IEM Coffee
sessions, board member applications,
and other similar events or
announcements.

Other general events should have
their own color palette but can
include some of Kapital’s colors.
Events that can/will be repeated in
coming years should have a set color
palette which is reused.

How to use the brand colors

Color
Guidance



HEX CODE
#001f3f

CMYK:
100%, 51%, 0%, 75%

RGB:
0, 31, 63

HEX CODE
#00000

CMYK:
80 80 80 80

RGB:
100 100 100

The primary palette includes black,
white, navy and light grey (navy and
light grey are provided above). This
should be used in official
communications and events.

Primary Palette

The secondary palette includes the
primary palette, Minttu blue and tan
as provided above. This can be the
default color palette for all events
and other communications. Repeat
events can utilize an alternative color
palette if desired (see previous slide).

Secondary Palette

Similar to logo usage, the official
color palette should only be utilized
on events, announcements and other
communications which Kapital wants
to be associated with and which
support Kapital’s goals and principles.

Colors in Use

Color Palette

HEX CODE
#53b2e0

CMYK:
63%, 21%, 0%, 12%

RGB:
83, 178, 224

HEX CODE
#dfdfdf

CMYK:
0%, 0%, 0%, 13%

RGB:
223, 223, 223

HEX CODE
#f8e0c2

CMYK:
0%, 10%, 22%, 3%

RGB:
248, 224, 194



Regular
Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Lato Typography

Regular abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Alatsi

Regular abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Noto Sans



Lato: bold should be utilized for
titles and subheadings, regular
should be utilized for the main
body text
Alatsi: should be utilized as an
accent font
Noto Sans: should only be
utilized in the logo font

Font Type

Font size is up to the discretion
of the designer but should
follow basic principles of graphic
design.  Additionally, there
should be no more than 4 font
sizes on one design (exceptions
are at the discretion of the
Communications Coordinator).

Font Size

All communications should utilize
these fonts and font guidelines
with minimal exceptions
(exceptions are at the discretion
of the Communications
Coordinator).

Usage

Typography
Guidelines



Photos taken at events should
properly represent Kapital and its

goals and principles (ex. no alcohol
containers). Additionally, all parties

present in the photo should consent
to their photo being taken and

posted.

Event Photography

Photos taken by an individual belong
to said individual, but when the
photos are given to Kapital the

photographer forfeits their rights
and, therefore, allows Kapital to

post it.

Photo Ownership

Official photos (ex. board portraits)
should be taken in a professional
format to properly represent the

Kapital and its professional capacity.

Official Photos

Guide to Using Images


